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The MSc in Marketing and Consumer Psychology is a programme that prepares professionals
from different backgrounds and industries for careers in the marketing of products and services
for businesses as well as non-profit-organisations.
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Understand Consumer Psychology B fZid & & L IEE

This is a pioneering programme that combines marketing knowledge with cutting edge topics in consumer psychology.
Developing an in-depth understanding of psychology behind consumer behaviour allows students to gain
comprehensive knowledge in marketing theories and applicable skills.
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Master Digital Marketing £ 1E£(55 1784

With the modern economy digitising and the trends of people’s buying behaviour shifting online, this programme equips
students with the latest trends in social media and digital marketing.
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Gain Consumer Insights jAZEZ F &K

Another focus of this programme is data analytics and research. Data analytics is an essential tool to gain consumer
insights, which are vital in formulating new marketing strategies. This programme is also suitable for students who want
to pursue further study. Every student will be guided individually by a supervisor to complete a dissertation on a
marketing topic.
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Theoretical and Practical Knowledge I2zm S & B2 il 55
The programme emphasises both theoretical and practical knowledge, thereby enabling students to learn marketing at

a strategic level. Various real case studies will be covered and guest speakers will be invited to share their experiences in
class.
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Accreditation 5832 1%
This programme is accredited in the Qualification Frame-work Level 6 in Hong Kong and recognised by universities in
Hong Kong and other countries.
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In the 2021 Quacquarelli Symonds (QS) Top Asia Universities Rankings, Hong Kong Shue Yan University (HKSYU) was
ranked 301 st 350th up by 100 places from 401 st 450th the previous year out of 28,000 Asian universities because of its
excellence in education, research, and knowledge transfer. HKSYU was also the only private university in Hong Kong on
the list.
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Students are required to complete 30 credit units in three major components of this programme:
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m Consumer Psychology i 4 2%

m Marketing Management and Digital Marketing # 3-{7 4l & 12 ¢

m Data Analytics and Research #cy 4~ 17 27 3

RS 74

Consumer Psychology i & # L 2 &

Consumer Psychology ;HE#& DR
#(CEF course code: 212097741)

Applications of Psychology to Marketing
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Chinese Psychology and Marketing (*Elective)
FRE IR R 51 TEE (RRIER)

Data Analytics and Research  EUE 5 T B8 52

Marketing Analytics F32 4
Research Methods and Design FF2E 5 & M 3&51

Master's Project B2/

Marketing Management and Digital Marketing
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Global Marketing (*Elective) IRERTHIZER (&(ER])

# These subjects are included in the list of reimbursement courses under the Continuing Education Fund.
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(6 credits £4%)
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Marketing Communications and Brand Management
1TEH(E R RS #(CEF course code: 21Z209775A)

Strategic Innovation and Marketing Management SRR E T R TEH S TR

Digital Marketing and Internet Consumer Behaviour (*Elective)
IR T EE B

Customer Relationship Management (*Elective) 5 RIGREIE (&SR]

Organisational Marketing (*Elective) {EfEmI5EE (SRIERD)
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Modular Calendar &85 %=

Courses are offered on a modular basis to allow students to focus on one course at a time. Each module normally

consists of five weeks of study.
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Class Days L3R5
Full-day classes are held on Saturdays and Sundays.
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Duration & &5 HA
The normal duration of the programme is one year Full-time and two years Part-time.
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Career Prospects T{ERT &

Graduates will be able to develop their careers in fields related to marketing and be equipped to work in different
sectors upon graduation, including advertising, customer service, customer relationship management, retail,
marketing strategic planning and marketing research. They will also be able to pursue opportunities to start their own
business as entrepreneurs and consultants.
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IANG T{E%#

Non-local students are required to obtain a full-time study visa to be eligible to study in Hong Kong. Upon graduation,
students are eligible to apply for IANG, which allows them a one-year stay in Hong Kong for job searching after
graduation.
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Holistic Support to Students £ 24 % 12

The Office of Student Affairs (OSA) provides a variety of activities to students. On-campus postgraduate residence is

available for full-time postgraduate students to apply.
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Personal Development & Career Management {E A fN = £ R

Our department organises seminars and workshops, such as CEO Talks and annual training workshops to enrich students’
personal career development.
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Financial Support and Scholarship B % &8 R ##2 &

Postgraduate research scholarships are available for full-time postgraduate students to apply.
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Two of our MSc programme courses are included in the list of reimbursement courses under the Continuing Education
Fund. Qualified applicants may apply for a fee reimbursement under the Scheme.
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All HKSYU final-year undergraduate students who successfully enrolled in a full-time postgraduate programme are
eligible to apply for the “ Fellowship for Postgraduate Studies ” Scholarship.
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Challenges and Achievements #k & 82 F
Our department encourages students to participate in various co-curricular activities.
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Application requirements:

1. Applicants should possess a bachelor’s degree in business administration or other areas from an institution
recognised by the University* .

2. Applicants should preferably have one year work experience in marketing or a related area.

3. Applicants whose entrance qualification is obtained from an institution where the medium of instruction is not

English should also fulfil the minimum English proficiency requirement of the University.
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*If an applicant has not taken any quantitative methods and/or marketing course in their bachelor’s degree, they will
need to take a bridging course(s) arranged by the department. The number of bridging courses to complete will be
determined by the department. The fee for each bridging course is HK$5,000.
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Potential candidates will
be called for interview
within one month from
date of submission
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Complete online

pay HK$200
# R A

HK$2004 % &

Document Submission E12 3 B34

application form and

Send reference letter
template to your two

referees
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Request official
transcript from your
undergraduate
University
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Upload relevant

documents

time 2

@

B Photocopy of HKID Card/Passport £ i» /3 e &) &

(online submission = & 3 %)

W Photocopy of degree certificate(s) £ ¥£& 2 & »

(online submission ¥ %+ # )
m Personal statement # 4 Bt 2

(online submission ¥ 4 * 3 )
B Two referee letters & 443a g + 2

(need to be sent from two referees ¢ & d & i £ #8%F & #)
m Official undergraduate transcript £ 2 # i~ & % H
(need to be sent from undergraduate university % & d & Ll £#F T &)

For further enquiries, please contact us at:
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Qo Tel BEE: & Email ZRI2EE0:
2806-5194 bamcp@hksyu.edu
(© Address it :

Master of Science in Marketing and Consumer Psychology RHB 306, High Block, Research Complex,
Hong Kong Shue Yan University Braemar Hill, North Point, Hong Kong
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@ Website 485 :

www.hksyu.edu/ba/mcp




